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Consumer Perceptions =

TWO SIDES

Digital comms are better
for the environment
compared to paper

64% Believe only recycled paper should be used

Using paper destroys

Believe European forests are forests

shrinking

Print is wasteful

Believe electronic communications is
better for the environment

Think before you
print!

Move to e-billing today
Believe paper is a and save a tree. Trees on
pap hill tops, bills on laptops.

wasteful product

Go green, go
paperless

Source: Two Sides, 2025 Trend Tracker Survey
12,400 consumers in, Argentina, Australia, Brazil, New Zealand, North America, South Africa and Europe; Austria,
Belgium, Brazil, Denmark, Finland, France, Germany, Italy, Norway, Sweden, and the UK
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About Two Sides

TWO SIDES

Founded in 2008, Two Sides is a global
not-for-profit, membership
organisation promoting the unique
sustainable and attractive attributes of
print, paper and paper-based
packaging.

600 members globally

Members include;

Industry associations, paper manufactures and distributors, printers, mailing houses, postal
operators, envelope manufacturers, packaging convertors, OEMS (like, Canon, HP)
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Providing Facts To The Industry

TWO SIDES

Trend Tracker research published every 2 years

To explore and understand changing consumer preferences, perceptions, and
attitudes towards print, paper and paper packaging

Environmental Perceptions

Reading Habits

pt Of Print, Paper, -

i

Packaging Preferences ”:gfendﬁmréozs Dy

Attitudes towards Tissue Products

Global study of 12,400 consumers by independent research company Toluna

Europe: Austria, Belgium, Denmark, Finland, France, Germany, Italy, Norway, Sweden, UK

Globally: Argentina, Australia, Brazil, Canada, New Zealand, North America, South Africa



European
Findings
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How do you prefer to read or receive... B(
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20%

10%

0%
EU Total Austria Belgium Denmark Finland France Germany Italy Norway Sweden

B Mobile/Tablet M E-reader (e.g. Kindle) 1 Laptop/Desktop = No preference

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




How do you prefer to read or receive... Vagazines
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Austria Belgium Denmark Finland Norway Sweden

Germany

M Print B Mobile/Tablet M E-reader (e.g. Kindle) 1 Laptop/Desktop i No preference

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents *




How do you prefer to read or receive... N&wspapers
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Belgium Denmark Finland France Germany Italy Sweden

M Print B Mobile/Tablet M E-reader (e.g. Kindle) 1 Laptop/Desktop 1 No preference

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents *




How do you prefer to read or receive...

Comparing The

% of EU consumers who prefer to read in print: 2021 - 2023 - 2025 Trends

70%
c)0
60% Z
51%
>0% 8% “53%
40% - \
31% 3 0
30% — 35% . 28%
27% ()
20% 26% — .
[0)
21% 19%
10%
0%
Newspapers/News Magazines Books Product catalogues Bills and statements
—2025 2023 2021

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025

38%
34% —
20V /0
6
29%
25%
Tax statements Personal

information sent
from doctors and
hospitals

Back to contents A
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To what extent do you agree with the following statements:

Q Preferences and Attitudes towards Reading in Print vs Digital
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| think children and | am increasingly | am concerned | spend too much
students learn more concerned that my that the overuse of time on electronic
when reading personal information electronic devices devices
printed, rather than held electronically could be damaging to
digital, books and is at risk of being my health (eye strain,
course materials hacked, stolen, sleep deprivation,

lost or damaged headaches)

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents »




Agree they don’t
pay attention to
adverts online -
compared to 42%
who don’t pay
attention to adverts
received in the post

© Two Sides Ltd 2025

Do their best to
block or avoid
online adverts

Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements:

Of consumers say
they are either more
likely to act when
they see printed or
mailed ads or are
neutral on the issue

Two Sides Trend Tracker Report, April 2025

Of consumers say
they trust marketing
adverts in print
(Direct mail &
Newspapers) more
than adverts online,
or are neutral on the
issue

Back to contents »
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Which types of advertising media do you find most trustworthy
when it comes to offers with price information?
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Rated Most Trustworthy (4 & 5)

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%
Printed leaflets TV advertising

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A

Print adverts in
newspapers &
magazines

Audio/radio Outdoor advertising  Email marketing Social media Digital banners
advertising
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What do you believe has been happening to the size cgﬂ\pﬁ
of European forest area since the year 20007? Trends
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EU Consumers who believe European Forests are growing
18%

16%

16%

14%

12%

10%

8%

6%

4%

2%
Between 2005 & 2020, European forests grew by over

0%
2011 2013 2016 2019 2021 2023 2025

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




30%

25%

20%

15%

10%

5%

0%

W
When thinking about the following products, COmpﬁ
what percentage do you think is recycled in Europe? Trends

EU consumers who believe European Paper Recycling Rate is above 60%

25%

European Recycling Rate for paper and for paper packaging

2011 2013 2016 2019 2021 2023 2025

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A
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Attitudes towards Environmental Impact
To what extent do you agree with the following statements:
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Think electronic Think only recycled Believe paper and Believe paper and
communication is paper should be paper packaging paper packaging
more environmentally used are a wasteful are bad for the
friendly than paper product environment

communications

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A




Understanding consumer pre
packaging




Paper Packaging
The Preferred and Sustainable Packaging Choice

Consumers were asked to choose their preferred packaging material based
on a range of environmental, visual and physical attributes

Paper/cardboard, plastic, glass and metal

Of 15 important attributes, paper/cardboard was the favourite for 9,
glass for 4, metal and plastic for 1 each.

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025 Back to contents A
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Trend Tracker Conclusions

TWO SIDES

* Consumer environmental perceptions of paper-based
products are improving, but misconceptions remain

e Consumers still believe European forests are shrinking
and do not fully understand our high recycling rate

\‘k

* Positively, consumers like print, want the choice and do el df‘aﬁe‘fzozs ~
not want to be forced on-line

* The industry must share clear, facts-based messages to
challenge digital-only myths and that paper-packaging
and paper products are the natural sustainable choice

* Two Sides and Love Paper remain essential to this
mission, helping to inform, inspire and educate
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Two Sides Latest Trend Tracker Survey
Reveals Challenge

For The Print And P

And Opportunities
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* Free 4-page headline summary

About The Survey

The Two Sides Trend Trocker 2025 is o comprehensive
gobol survey imvessigoting consumer offitudes
toword poper-besed product,

* 16-page Executive Member Report

* Detailed PowerPoint Member Report
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This Is Greenwashing

'
British Gas

4 | —

Help us help the planet
with paperless bills

View this email online

|

TWO SIDES

Go Green, Go Paperless

Go paperless, save trees and help
save the planet

eMail NOT tree-mail

Opt for digital statements, reduce
landfill and protect the environment




Adidas

6,06 million
customers

Ein weiterer Schritt zu mehr Nachhaltigkeit Diese E-Mail online anzeigen

NO MORE UNNECESSARY PAPER

We have set ourselves the goal of reducing our carbon
footprint. Using less paper brings us one step closer to
this goal.

/ "After internal review, we can advise that the

statement you referenced is not part of our current
or future communications plan. we continue to
check our statements on paper as part of our
checks."

SCHLUSS MIT UNNOTIGE
PAPIER

Wir haben uns das Ziel gesetzt, unseren CO2-FufRabdruck zu verkleinern.
Weniger Papier zu verwenden, bringt uns diesem Ziel einen Schritt néher.

In Deutschland und Spanien haben wir schon liber 2 Millionen DIN A4 Bléatter
gespart — das entspricht 19 FuBballplatzen! Deswegen sagen wir jetzt auch Bye-
bye zu Riicksendeetiketten und Hallo zu digitalen Lésungen.

illkommen im Zeitalter der papierlosen Lieferungen!




Increased Brand Engagement to Prevent Greenwash

Resource to educate Brands and Marketeers on why they
should not greenwash, covering;

® Paper’s environmental credentials

® The impact of digital

® The right to choose

® Advertising regulations
The industry must use our Greenwash Fact Sheet and send
to Sustainability Managers of industry associations and

brands — Share with the industry to use, particularly Mail
providers

Published in English, German, French and Italian

Go Green Go Paperless”

sages Are Misleading

Greenwashing

Consumars are increasingly aware of the impact their choices have on the envil t and are infl d by envi hal

or grean claime made by frusted i Gry h is defined as iour or activiti

that make peopla baliove

that @ company is deing mona fo profact the ervironment than it really is*, [Cambridge Dicfionary) or, “Disinformafion

dissaminated by an organisafion o as fo present an

blic image.” (Wikipedia)

Many leading organisations, including banks, utility
companies and felecommunications providers, are urging
their customers fo go paperless with daims that poperless
bills, statements and other electronic communications save
trees, are “greener” and better for the environment.

Thesa staternents ore greanwashing. They are not specific,
not supported by reliable scientific ewvidence, life cycle
analysis, and are misleading because they imply that
elecronic communication always hos less effedt on the
environment than printed materals. This contravenas
advertising regulations in mest European counfries.

PR ST T I s

1. Go paperless, save trees and help save the planet
2. Mowve to email away from tree-mail
3. Go to digital stafernents and protect the environment

These sfotements are not just misleading but hugely
darmaging to an indusiry that employs in the UK alone,
116,000 people (1,096,000 EU, in more than 8,400 business
M5,700 EU]. Most commonly, the driving reason for this
move to digital communication is cost reduction.

This information sheet will provide you with valuable facts
and shatistics that you should consider before encouraging
your custormers fo switch to digital communication for
environmental reasons.

29% of believa organi ing digital

«as batter for the ervironment is really &o:n saving cost.
—Two Sides/Toluna, 2021

Myth — Going paperess saves frees and stops
deforestation

I's commen fo see organisafions make shoternents such
as "save trees ond stop deforestation” te encourage
their custorners fo mowe from paper cormunications to
dectronic communicafions. In fact, thess statements quite
simply aren’t frue. Hera's why.

A healthy market for forest producs, such os paper,
encourages the long-term growth of forests through
sustainable forest management. Which, in turn, helps to
mitigate climate change by absorbing CO0:.

Between 2005 and 2020, European forests, which provide
90% of the vingin wood fbre used by the European paper
industry, grew by 58,390 km' — an orea bigger than
Switzerland and ameunts to 1,500 football pitches of forast
growth avery day [United Nations FAO, 2020).

Providing on organisofion is sourcing s poper from
responsible producers, they should not be concerned about
saving trees. Indeed, quite the opposite.

Batwaen 2005 and 2020, European forests graw by
1500 football pitches every day!

=

Print, Poper and
Paper Packoging
hove a great
emironmental
story o fell

|

TWO SIDES



EmpCo L
Empowering Consumers for the Green Transition Directive TWOSSIDES

Rules apply from 27 September 2026 under national implementing laws

Focus in on B2C claims (Business to Consumer) but also pay attention to B2B

Bans Vague Claims: Generic words like "eco-friendly," "environmentally friendly," "green," or
"biodegradable" are prohibited unless the company can prove "recognized excellent environmental
performance".

Restricts Offsetting Claims: Companies can no longer market products as "climate-neutral” or
"carbon-neutral" if those claims rely purely on carbon or plastic offsetting outside their value chain
rather than actual measurable reductions.

Regulates Sustainability Labels: Self-created logos, brand-owned green seals, and unverified badges
are banned. Labels must be established by public authorities or backed by an independent
certification scheme.

Hold evidence to match the claim



EmpCo - What should your company do

A CHECKLIST FOR MILLS, MERCHANTS, PRINTERS, PUBLISHERS & PACKAGING SUPPLIERS

Audit the claims you make — and the claims your customers ask you to print.

G AUDIT EVERY TOUCHPOINT a MAKE CLAIMS SPECIFIC

Review websites, product pages, packaging, labels, Replace vague wording with a precise attributes: e.g.

brochures, quotes, social media and sales materials. “contains 100% recycled fibre” — only where

Include icons, badges and product names. accurate, clearly scoped and relevant.

a KEEP THE EVIDENCE G CONTROL APPROVAL & SCOPE

Maintain a claim-by-claim file: supplier declarations, Check what the claim.covers (prodgct, component,

chain-of-custody certificates, recycled-content data, process or whole business), where it applies and under

test results. LCA or verified emissions data. what conditions. Add technical and legal review before
publication.

EmpCo is legislation, not a certification. This briefing is practical guidance, not legal advice; check the rules in each target market.



EmpCo
Empowering Consumers for the Green Transition Directive

Environmental claims must earn trust.

You can talk about sustainability — but be
specific, truthful and be able to prove it.

For More Information https://eur-lex.europa.eu/eli/dir/2024/825/oj/eng

Two Sides Blog: https://twosides.info/UK/empco-what-it-means-for-print-paper-and-paper-packaging/

TWO SIDES
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Love Paper messages reach European consumers 200 million
times every year. Off the page and online

twosidessl and lovepaperal

Over 2,900 Love Paper adverts and
social media posts placed in Europe
2025

. twosidesal \Desconéctatel

Lo mas probable s que estés leyendo esto en una pantalla. De
hecho, probablemente hayas pasado mucho tiempo frente a
pantallas Gltimamente. [Todos lo hemos hechol Desde &
desplazamiento por kos mensajes en nuestras redes sooales
hasta la ditima verificacion de tus correos antes de domir.

En este mundo acelerado de informacion mnstantanea y
CoMUMNICaCIon constante. & concepto de ‘desconectar parece
cas: imposible. Sin embargo. cada vez mas personas estan
haciendo un esfuerzo consciente para reducir el iempo de
pantalla,

Cudndo fue I3 Gitima vez que visitaste una biblioteca? Lea 5
razones para amar |z bibliotecas, £n &l blog de Love Paper,
Enisce en I3 bio.

e il Consejo del dia

iDescubre historias increfbles sobre 13 huelia ambiental de! papell

Love Paper .
13 March at 1200 - @

Sapevi che noi italiani siamo tra i migliori in Europa per il riciclo delia carta e del cartone! Oltre
1'80% degli imballaggi in carta viene riciclato. Ti diamo qualche dato: negli ultimi anni sono state
raccolte pid di 3,6 milioni di tonnellate di carta e cartone ed il Sud Italia sta recuperando il gap con
il Nord grazie a campagne di sensibilizzazione. Sempre pi italiani scelgono carta riciclata o
certificata FSC o PEFC. C'é maggiore attenzione agli imbaliaggi sostenibili... See more

iDesconéctate!

The =

=4 = - :
o n Americat Trump to cut India tariffs after Modi
n ‘agrees’ halt in Russian oil purchases

REVOLUTION - i -

Did you know that we Italians are among the best in Europe for recycling paper and
cardboard! More than 80% of paper packaging is recycled. We give you some data: in recent
years more than 3.6 million tonnes of paper and cardboard have been collected and Southern

/
- ~
7% 0 popee a0 A% of s pectpe l ‘ Italy is making up the gap with the North thanks to awareness campaigns. More and more
o
ook e e & — 3 Starmmet winks Mapdcben o Papel y cartén: ‘ Italians are choosing recycled paper or FSC or PEFC certified. Greater attention is paid to
= = i o ey una gran sustainable packaging. We Italians ha... See more
para confar  Feye £ - Hide Original - Rate this translation

At

— O, | 310 o S RETE

1§74

PAPER & BIODIVERSITY

Forests cover 31% of the world's tolal land area end contain most
of the world's earthly biodiversify. To ensure e long-serm health of forests,
1he European poper industry counts on sustainable forest monagement
©s a source fof its moin row material
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2026 - Advert Branding Update
Simple messages

EUROPE’S

FORESTS
¢ GROWING

E ‘_E Discover the whole story
Ty 3t wwwlovepaper.org

Scan for paper facts, activities,

=] blogs and much more!

By over 1,250
football pitches
every day.

Forests now cover over
one-third of Europe's

land, providing renewable
resources, storing carbon,
and supporting biodiversity.
Source: Two Sides analysiz

of GFRA 2025 data

EUROPE'S
FORESTS

:GROWING

By over 1,250 football pitches every day.

e-third
and s

_'E Discover the whole story

2 at www lovepaper.org

Scan for paper facts, activities,
blogs and much more!

THE
WORLD’S
MOST
RECYCLED
MATERIAL

E E Discover the whole story

¥ atwww lovepaper.org
3 Scan for paper facts, activities,
=] blogs and much more!

Paper is recycled
more than glass,
metal and plastic
in Europe.

With a recycling rate
of over 70%, paper
supports a circular
economy by keeping
fibres in circulation,

IMPORTANT
: LEARNING

Research shows that reading and writing
on paper can improve learning outcomes.

Source: Dyramic reading in 3 g age: new Insight on cognitian, Trends in Cognltive Sciences

FEE] Discover the whole story \$

222 ot wwwiovepaperorg LOVE

S Scan for paper facts, activities, PAPER
£, blogs and much more!
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Love Paper Product Promotion

'E PAPER AND ANTALIS SHARE CE o
)MMON LOVE OF PAPER antalis

o brepazet ey

ovepaper.org campalgn, ran by paper advocacy group Two Sides. that informs consumers of the posithe storkes about peint, paper and paper

s have been a proud and supportive member of Twa Sides for many years

thing abewt paper from Its environmental credentials to its abdlity to improve mental weil-being. learning and enhance creativity.
'L many industries around that can aspire 1o become gerunaly sustainatie. The paper industry, howess: is one of them.

d
ernational Ltd —

Home  Reviews hotos  Videos AN~ e Like © Message Q ¥ \—
AS PAPER LOVES TREES PAPER POWER PAPER REVOLUTION
3 r Al

) ‘ "y

Discover new oportunities with
flexible and sustainable paper
and card packaging.

DuploMnt

UNLE

SHARING SOME LOVE... DISCOVER OUR ANIMATED VIDEOS!

4

-

-

Stand out. Make a difference
with on demand digital packaging.

ANTALIS LOVES PAPER. ANTALIS SUPPORTS LOYEPAPER.ORG SHARE THE LOVE. CELEBRATE THE PAPER POWER!




Helping Brands tell the sustainable
story of their paper use

»

TWO SIDES

ABOUT MYTHS & FACTS RESQURCES NEWS & MEDIA CONTACT US

LOVE PAPER LOGO IN USE

Lowe Pper 3 = global compaign peormuting e salsincbie ond aivaive cfirisutes of o, poper ond poper packageg

B\RM‘NGHAM

e | THE MATERIALS AND PRODUCTION METHOD USED
| £ INTHIS PROSPECTUS WERE CAREFULLY SELECTED
T0 SUPPORT OUR COMMITMENT T

PNE Fo

Here are just a few of the decisions we made, balancing
the environmental impact with quality and usability:

Comon Toders Sarsburys
Poper Weops, Cotologues Promotional Maling Envdopes
&Maiings

mrade of vatans
2306 FACR certdine
i respeled mate ial

| %?
1
- 4
| ‘- ‘:"“ o
FSC* C085194
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Love Paper Website and
Communication Platform

* Challenges the Myths and explains the Facts about
print and paper

* Consumer friendly information for people who see
adverts/social media posts and want more
information

* Single European website with Al auto-translations
covering all key European languages

www.lovepaper.org

A Greener Choice
Than You Imagined

Paper Makes
Eve

Learn About the i
World of Paper

Learning Forestry Recycling

Packaging Lifestyle Accessibility

b T et e

16 Ok to Love {'apar
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Love Paper Week 2026, Resources

* Love Paper Week logo (branding)

15x virtual backgrounds

* 12x email footers N Because
RO WEEK ik
* Social media package o, 1026 on paper

(visual assets with supporting text and links)




Ricoh Europe Graphic Communications + Follow

%n-®
During Love Paper Week we wanted to ceiebrate how Ricoh's powerful p:
ed at drupa with Xan®ainside. it helped b

Canon

Cano

n EMEA e

Fibre-based packaging
is versatile and hugely
effective!

it's Love Paper Week!

3
m

When it comes to learning, paper still is the best. Research from the ...m¢

.:1t~!!|“

¥

e

Hi

N
IT'S MORE SUSTAINABLE PAPER WEE K

2nd - 6th Feb 2026
THAN YOU THINK. o lovepoper o

o5 Confederation of Paper Industries o Navigator Paper : g
WANWFRA Disribroes - “ - - ___ The Strategic Mailing Partnership N/ Xcalibre Communications

® ot A @ ers

Paper Weex, a Two Sides UK init
This week were celebrating paper!

Love Paper Week

Xcalibre supports Love Paper Week &

We're proud to celebrate the power of print alongside Two Sides UK and our
try partners
lug? Drop a n the comments if you prefer 3 physical copy YeeicSoolkt s get Ervotied bive

The Strategic

Partnership™

A\
iy WEEK
2nd - 6th Feb 2026

www.lovepaper.org




G. Absolute Creative Print - Follow
\ - @

From fyers to booklets, packaging to posters - it a

with great paper

Paper Week to one who loves print a much as

Birch Print

In Europe, almost all primary forests are protected. Paper comes from
sustainably managed forests where planting, growth and harvesting are
carefully balanced.

Sustainable forestry = healthy forests, climate protection and biodiversity.

ITS LOVE
PAPER
WEEK!

Formara Print+ . y
F - a

Wnen it

@ for learmning

Burgo Group

Fibre-based packaging is sustainable and fits into the circular economy
model seamlessly. Its raw material, wood fibre, is a renewable, natural and
sustainable resource.

Burgo supports

Fibre-based packaging
is versatile and hugely
effective!

RICOM

Ricoh UK
Y

Whether it’s for high-quality printouts or everyday documents, choesing the right paper makes a

real difference for your team, your devices, and the planet @

J Fewer jams

") Sharper results

¥) Greater efficiency

% Better sustainability outcomes
Sam Ayling's blog explores what to consider when selecting office paper, from weight to
sustainability credentials https://bit.ly/4fZRLhP

Key considerations when choosing your office paper

Gould Publications

Calling all in the paper, print & packaging industry!

From the 2nd to the 6th of February, Two Sides will be championing paper
as a sustainable, effective and attractive medium. And they invite you to do
the samet!

Download your toolkit

@ Frugalpac

frugalpac

Tradeprint.co.uk

It's Week all week. The paper industry aspires to be
genuinely sustainable and we are here for that as part of our strong focus
on responsible printing. Learn more at




Love Paper Week 2026 Success and Reach

* Working with European industry associations: CEPI (Paper), Integraf (Print), FEPE
(Envelopes), Procarton, Fefco, ECMA, Procarton (Packaging), ETS (Tissue)

* 391 unique users downloaded the European LPW26 materials

* LPW26 seen all over social media used by; Canon, Ricoh, Konica Minolta, Burgo
Group, Navigator Company, Wan-Ifra, BPIF, Papier.be, etc.

* Love Paper messages reached millions of consumers during that week alone



Tell Our Sustainable Story

s e

outstanding %
inspiration

9
d Inctyde,

The Love Paper® logo is a simple, eye-catching
way to tell customers and consumers that our

dosliolid

" & ¥ \‘ o 3 :

products and industry are sustainable e 3 T
gyl | o | ' =
e o A ‘

Love Paper Week 1-5th Feb 2027 p i A

[ ]
Become involved
Denmaur + Follow - [ Geoff Neal PrintWorks K
— Pm e

The month gets off to a brilliant start with a brand new, five-day campaign from our
goced friends at Two Sides UK: Love Paper % 9 9

Contact enquiries@twosides.info to learn more

February gives us Valentine’s Day, so what better reason to persuade everyone in the

industry to share their passion for this flexible, sustainable and powerful medium?

countries found that those
most learning outcomes,
We are more than happy to support the first year of Love Paper - it's a match made in
heaven & https://inkd.in/gpJzGfrp

®

e material.

www.lovepaper.org {ove Paper Week!
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arketing Materials And Tools

Myths & Facts Booklet

Print.dnd Paper
Muyths & Facts

ackaging Facts Booklet

Paper Packaging
The Natural . Choice
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Fact Sheets
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Paper Production ands:

Sustainable Forests

e TWO SIDES

Paper Packaging, The Natural Choice e e
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Paper Bags, The Natural Choice

Paper Production and Sustainable Forests
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Paper From Alternative Fibres

CET

Paper’s Water Footprint

The Facts
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damaging to both brands and tha planet.
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made materials has reached critical levels.
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There is now a greater need than ever for packaging fo
be sustainable throughout its life cycle. Packaging should
incorporate eco-design at its inception, use responsibly
sourced raw materials, and be manufactured using efficient
processes that are driven by renewable energy. Packaging
should be re-used or recycled wherever possible, then sent
io the most opproprigle end-of-life solution, such aos
incineration for energy generation or composting.

Paper packaging is part of the solution. Paper packaging is
made from wood fbre, a natural and renewable material
that is highly recycled.

The Sustainable Choice

The key raw material for making poper packaging is
cellulose fibre from trees, a natural end renewable and is
a highly recycled raw material.

Wingin fibre is sourced from sustainably managed forests.
Despite consumer perception, European forests are growing
in size. Between 2005 and 2020, European forest cover
arew by SR 200kmE — an aren lamar than Switradand

Paper and cordboard is the most recycled packaging
material in Europe. In 2018, 52.9% of all poper and cardboard
was recycled, outperforming metallic packaging (80.1%),
glass packaging [74.7%) and for exceeding that of plastic
packaging [41.8%)

In Europe, paper fibres are recycled and re-used 3.8 times
on average.’ However, loboratory experiments have shown
fibre can be recycled significantly more, up fo 25 times*
Developing effidencies in recycling processes, improving
wllection systems and increcsing consurmer action may
one day help redlise this potential.

The European paper packaging
industry aims to reach an ambitious
recycling rate of 90% by 2030.
devergreen, 2021

Product Protection

Packaging plays an essential role in minimising damage
und aﬂendlng a produds IIfa Wlthcut uppmprl:ﬂa
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Factographics And Mini Videos

e 20+ Factographics on the sustainability

TWO SIDES

and attractiveness of paper, print media

Between 2005 and 2020, European forests - : Le foreste europee, che forniscono legno per

an d pa p er pa C ka gl n g . grew by 58,000km*. That is an area larger | ’i la fabbricazione di prodotti di carta, crescono

than Switzerland! ogni giorno di 1.500 campi da calcio!

e 20 Mini Videos

To finc out mere interesting focts, E Par scoprirg *Jj'li pi intaressanti visilo ‘
Vigh wwve it.twosides info BT
* |deal for social media B
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70 % der VerbraticherWirden'durch

824 av papiRis el e e e Direktwerbung zu einer Online-Aktivitat,

1 Europa. Det ar det mest atervunna
forpackningsmaterialet i varlden!

wie den Besuch einer Website oder einem
Online-Kauf bewegt.

Discover the facts about paper

www.twosides.info

Kiill: Eurazal, 2628
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Far mer fokta, bessk » Fir weitara Ficlen sasuchian Sie bitie |
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Facts and Resources for the Industry to use

TWO SIDES

| Tryck.och Papper-

Zwischen 2005 und 2020 wuchsen
die Walder Europas um-eine Flache von

Muyter och Fakta

58.000 km? - eine Flache, die grofier =R 5 i
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Papierverpackuigen
Die Entscheidung fiir Natirlichkeit
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twosides.info

Print.and Paer
Myths & Facts

En France, les emissions.directes'de CO," "* |
del'industrie de la pate et du papier ont
diminué de 38 % entre 2005 et 2018:

Source: COPACEL statsiques 2019,
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over the facts about paper
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Discover the facts about paper

www.twosides.info




The Story of Print and Paper Video

* The Story of tree to printed product/packaging

e Can be used by the industry and adapted for
stakeholders

Digital communication:

s
\ are better for the planet

P Pl o 102/216



https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH

Two Sides Website and
Communications Platform

Library of facts, materials, reports and blogs relevant
for the industry to use

Specific knowledge areas for graphic paper and fibre-
based packaging

Updated regularly to ensure the messages are
current and accurate

Single European website with Al auto-translations

www.twosides.info

Print, Paper and Paper Packaging has

a Great Environmental Story to Tell.

i acts

Poper packa: 2

misunderstood material.
The worlds most

carried hurmen knowedge §
Ivelhoods, and 3 U aConos

---------
otherwise.

Myth: “European Forests Are Shrinking”

10 Eurape, whre ahrost i priwary forests are protecied,
paper camas from sustainably managed forests whare the

oycle of plenting, growing and logging is carefully controted.



http://www.twosides.info/

We Can Help With Events And Training

THE MYTH

European forests
are shrinking

European forests have
been growing by over
1,500 football pitches
every day
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