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Consumer Perceptions

Source: Two Sides, 2025 Trend Tracker Survey
12,400 consumers in, Argentina, Australia, Brazil, New Zealand, North America, South Africa and Europe; Austria, 
Belgium, Brazil, Denmark, Finland, France, Germany, Italy, Norway, Sweden, and the UK

Believe only recycled paper should be used64% 

Believe European forests are 
shrinking56% 

Believe paper is a 
wasteful product40% 

Believe electronic communications is 
better for the environment56% 



About Two Sides

Members include;

Industry associations, paper manufactures and distributors, printers, mailing houses, postal 

operators, envelope manufacturers, packaging convertors, OEMS (like, Canon, HP)

Founded in 2008, Two Sides is a global 
not-for-profit, membership 
organisation promoting the unique 
sustainable and attractive attributes of 
print, paper and paper-based 
packaging.

600 members globally



Tackling
Greenwash

Educating 
Consumers

Facts, 
Resources & 
Information

Two Sides Focus



Two Sides 2025Two Sides 2023



Providing Facts To The Industry 

Global study of 12,400 consumers by independent research company Toluna

Europe: Austria, Belgium, Denmark, Finland, France, Germany, Italy, Norway, Sweden, UK

Globally: Argentina, Australia, Brazil, Canada, New Zealand, North America, South Africa

Trend Tracker research published every 2 years

To explore and understand changing consumer preferences, perceptions, and 
attitudes towards print, paper and paper packaging

 Environmental Perceptions

 Reading Habits

 Packaging Preferences 

 Attitudes towards Tissue Products



European 
Findings

© Two Sides Ltd 2025 Two Sides Trend Tracker Report, April 2025



Reading Habits
Understanding consumer preferences towards reading, 
advertising and digital 
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How do you prefer to read or receive... Books 
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How do you prefer to read or receive... Magazines 
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How do you prefer to read or receive... Newspapers 
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How do you prefer to read or receive...
% of EU consumers who prefer to read in print: 2021 - 2023 - 2025
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Comparing The 
Trends

2021
The Covid Effect

‘Paper substrates carry 
virus’ fears

2023
Preferences 

recover
2025

Preferences 
maintained



Q
E

U
R

O
P

E

Back to contents ^

Back to contents ^

I think children and 
students learn more 

when reading 
printed, rather than 

digital, books and 
course materials

58% 48%
I am concerned

that the overuse of 
electronic devices 

could be damaging to 
my health (eye strain, 

sleep deprivation, 
headaches)

I am increasingly 
concerned that my 

personal information 
held electronically
is at risk of being 
hacked, stolen,

lost or damaged

57%
I spend too much 
time on electronic 

devices

50%

Preferences and Attitudes towards Reading in Print vs Digital
To what extent do you agree with the following statements: 
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Agree they don’t 

pay attention to 

adverts online - 

compared to 42% 

who don’t pay 

attention to adverts 

received in the post

58% 64%
Of consumers say 

they are either more 

likely to act when 

they see printed or 

mailed ads or are 

neutral on the issue

Do their best to 
block or avoid 
online adverts

49%
Of consumers say 

they trust marketing 
adverts in print 
(Direct mail & 

Newspapers) more 
than adverts online, 
or are neutral on the 

issue

66%
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Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements: 



Q
E

U
R

O
P

E

Back to contents ^

Back to contents ^Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025

Which types of advertising media do you find most trustworthy
when it comes to offers with price information?
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Two Sides 2025

Environmental Perceptions
Understanding consumer attitudes towards media and 
the environment
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What do you believe has been happening to the size
of European forest area since the year 2000? 
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Comparing The 
Trends

Between 2005 & 2020, European forests grew by over  58,000 km2

84% [i]
of European 

consumers do NOT 
understand 

European forests 
are growing
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When thinking about the following products,
what percentage do you think is recycled in Europe?
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EU consumers who believe European Paper Recycling Rate is above 60%

Comparing The 
Trends

European Recycling Rate 79% for paper and 83% for paper packaging

It has improved, 
but

75% 
of European 

consumers do NOT 
understand our 

high recycling rate
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Think electronic 
communication is 

more environmentally 
friendly than paper 

communications

56%
Believe paper and 
paper packaging 

are a wasteful 
product

40%
Believe paper and 
paper packaging 
are bad for the 
environment 

35%
Think only recycled 

paper should be 
used

64%

Attitudes towards Environmental Impact
To what extent do you agree with the following statements: 
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Packaging Preferences
Understanding consumer preferences towards 
packaging

20
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Paper Packaging 
The Preferred and Sustainable Packaging Choice

Consumers were asked to choose their preferred packaging material based 
on a range of environmental, visual and physical attributes 

Paper/cardboard, plastic, glass and metal

Of 15 important attributes, paper/cardboard was the favourite for 9,
glass for 4, metal and plastic for 1 each.

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025



• Consumer environmental perceptions of paper-based 
products are improving, but misconceptions remain

• Consumers still believe European forests are shrinking 
and do not fully understand our high recycling rate

• Positively, consumers like print, want the choice and do 
not want to be forced on-line

• The industry must share clear, facts-based messages to 
challenge digital-only myths and that paper-packaging 
and paper products are the natural sustainable choice

• Two Sides and Love Paper remain essential to this 
mission, helping to inform, inspire and educate

Trend Tracker Conclusions



Trend Tracker Resources

• Free 4-page headline summary

• 16-page Executive Member Report

• Detailed PowerPoint Member Report

• Marketing Social Media Graphics

https://twosides.info/trend-tracker-2025 

16-page 
Executive report

4-page 
Headline summary

Marketing - Social media graphics PowerPoint Slides

https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025
https://twosides.info/trend-tracker-2025


Tackling
Greenwash

Educating 
Consumers

Facts, 
Resources & 
Information

Two Sides Focus



Anti-Greenwash Campaign
Tackling negative statements about

paper and paper packaging



This Is Greenwashing

Go Green, Go Paperless

Go paperless, save trees and help 
save the planet

eMail NOT tree-mail

Opt for digital statements, reduce 
landfill and protect the environment



M Ä N N E R F R A U E N K I N D E R S TO R E S

Von: adidas <adidas@de-news.adidas.com>
Datum: 22. Juli 2022 um 11:05:39 MESZ
Betreff: Jetzt neu: papierlose Lieferungen
Antwort an: adidas <reply-2002933-11_HTML-435270003-10964987-
3090@link.adidas.com>

Ein weiterer S chri t t zu mehr N achhal tigke it

 
 

Ein weiterer Schritt zu mehr Nachhaltigkeit Diese E-Mail online anzeigen

SCHLUSS MIT UNNÖTIGEM
PAPIER
Wir haben uns das Ziel gesetzt, unseren CO2-Fußabdruck zu verkleinern.
Weniger Papier zu verwenden, bringt uns diesem Ziel einen Schritt näher. 

In Deutschland und Spanien haben wir schon über 2 Millionen DIN A4 Blätter
gespart – das entspricht 19 Fußballplätzen! Deswegen sagen wir jetzt auch Bye-
bye zu Rücksendeetiketten und Hallo zu digitalen Lösungen. 

Willkommen im Zeitalter der papierlosen Lieferungen!

M E H R  E R FA H R E N  

Adidas

6,06 million
customers

NO MORE UNNECESSARY PAPER 
We have set ourselves the goal of reducing our carbon 
footprint. Using less paper brings us one step closer to 
this goal. 

"After internal review, we can advise that the 
statement you referenced is not part of our current 
or future communications plan. we continue to 
check our statements on paper as part of our 
checks."



Resource to educate Brands and Marketeers on why they 

should not greenwash, covering;

 Paper’s environmental credentials

 The impact of digital

 The right to choose 

 Advertising regulations

The industry must use our Greenwash Fact Sheet and send 

to Sustainability Managers of industry associations and 

brands – Share with the industry to use, particularly Mail 

providers

Published in English, German, French and Italian

Increased Brand Engagement to Prevent Greenwash



EmpCo 
Empowering Consumers for the Green Transition Directive 

Rules apply from 27 September 2026 under national implementing laws

Focus in on B2C claims (Business to Consumer) but also pay attention to B2B

• Bans Vague Claims: Generic words like "eco-friendly," "environmentally friendly," "green," or 
"biodegradable" are prohibited unless the company can prove "recognized excellent environmental 
performance". 

• Restricts Offsetting Claims: Companies can no longer market products as "climate-neutral" or 
"carbon-neutral" if those claims rely purely on carbon or plastic offsetting outside their value chain 
rather than actual measurable reductions.

• Regulates Sustainability Labels: Self-created logos, brand-owned green seals, and unverified badges 
are banned. Labels must be established by public authorities or backed by an independent 
certification scheme.  

• Hold evidence to match the claim



A CHECKLIST FOR MILLS, MERCHANTS, PRINTERS, PUBLISHERS & PACKAGING SUPPLIERS

Audit the claims you make — and the claims your customers ask you to print.

1 AUDIT EVERY TOUCHPOINT

Review websites, product pages, packaging, labels, 
brochures, quotes, social media and sales materials. 
Include icons, badges and product names.

2 MAKE CLAIMS SPECIFIC

Replace vague wording with a precise attributes: e.g. 
“contains 100% recycled fibre” — only where 
accurate, clearly scoped and relevant.

3 KEEP THE EVIDENCE

Maintain a claim-by-claim file: supplier declarations, 
chain-of-custody certificates, recycled-content data, 
test results, LCA or verified emissions data.

4 CONTROL APPROVAL & SCOPE

Check what the claim covers (product, component, 
process or whole business), where it applies and under 
what conditions. Add technical and legal review before 
publication.

EmpCo is legislation, not a certification. This briefing is practical guidance, not legal advice; check the rules in each target market.

EmpCo - What should your company do



Environmental claims must earn trust.

 You can talk about sustainability — but be 

specific, truthful and be able to prove it.

EmpCo 
Empowering Consumers for the Green Transition Directive 

For More Information https://eur-lex.europa.eu/eli/dir/2024/825/oj/eng

Two Sides Blog: https://twosides.info/UK/empco-what-it-means-for-print-paper-and-paper-packaging/ 

https://eur-lex.europa.eu/eli/dir/2024/825/oj/eng
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Improving consumer perceptions of paper
and paper-based packaging



Love Paper messages reach European consumers 200 million 
times every year. Off the page and online

Over 2,900 Love Paper adverts and 
social media posts placed in Europe 
2025



2026 - Advert Branding Update
Simple messages



Love Paper Product Promotion



Helping Brands tell the sustainable 
story of their paper use
https://www.twosides.info/love-paper-logo-in-use/

https://www.twosides.info/love-paper-logo-in-use/
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Love Paper Website and 
Communication Platform

• Challenges the Myths and explains the Facts about 
print and paper

• Consumer friendly information for people who see 
adverts/social media posts and want more 
information 

• Single European website with AI auto-translations 
covering all key European languages

www.lovepaper.org  

http://www.lovepaper.org/


Love Paper Week
Created by Two Sides

An annual campaign adopted across 
the paper value chain



Love Paper Week 2026, Resources

• Love Paper Week logo (branding)

• 15x virtual backgrounds

• 12x email footers

• Social media package
(visual assets with supporting text and links)







Love Paper Week 2026 Success and Reach

• Working with European industry associations: CEPI (Paper), Integraf (Print), FEPE 

(Envelopes), Procarton, Fefco, ECMA, Procarton (Packaging), ETS (Tissue) 

• 391 unique users downloaded the European LPW26 materials 

• LPW26 seen all over social media used by; Canon, Ricoh, Konica Minolta, Burgo 

Group, Navigator Company, Wan-Ifra, BPIF, Papier.be, etc.

• Love Paper messages reached millions of consumers during that week alone



Tell Our Sustainable Story

• The Love Paper® logo is a simple, eye-catching 
way to tell customers and consumers that our 
products and industry are sustainable

• Love Paper Week 1-5th Feb 2027
   Become involved

• Contact enquiries@twosides.info to learn more 

mailto:enquiries@twosides.info


Member Resources
Information, tools and events

 available to our members



Myths & Facts Booklet

Marketing Materials And Tools

Packaging Facts Booklet



1. Paper Packaging, The Natural Choice

2. Paper Bags, The Natural Choice

3. Paper Production and Sustainable Forests

4. Paper Recovery & Recycling

5. Forest Benefits and Biodiversity

6. Renewable Energy & Carbon Footprint

7. Paper From Alternative Fibres

8. Paper’s Water Footprint

9. Greenwash 

10. What’s More Hygienic; Hand Dryers or 
Paper Towels

Fact Sheets



Factographics And Mini Videos 
• 20+ Factographics on the sustainability 

and attractiveness of paper, print media 

and paper packaging. 

• 20 Mini Videos

• Ideal for social media



Facts and Resources for the Industry to use



The Story of Print and Paper Video

• The Story of tree to printed product/packaging

• Can be used by the industry and adapted for 
stakeholders

https://youtu.be/MXgojZwr_YQ?si=3mPr7-
URvX8iUlAH

 

A screenshot of a video

AI-generated content may be incorrect.

https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
https://youtu.be/MXgojZwr_YQ?si=3mPr7-URvX8iUlAH
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Two Sides Website and 
Communications Platform

• Library of facts, materials, reports and blogs relevant 
for the industry to use

• Specific knowledge areas for graphic paper and fibre-
based packaging

• Updated regularly to ensure the messages are 
current and accurate

• Single European website with AI auto-translations

www.twosides.info 

http://www.twosides.info/


We Can Help With Events And Training



Two Sides 2025

Together we must tell the great story 
about print media, paper 

communications and paper packaging

Jonathan Tame – Managing Director

Jonathan@twosides.info
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