Monitoring markets and consumers

How to ensure effective communication
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Part 1:

- Why monitor?

- Monitoring markets and consumers
- 4 tips

Part 2:

Effective communication
Channels

4 tips




Part 1: Why monitor?

To be able to set targets

Make results visible for stakeholders

- Joint efforts create results and motivate partners to
continue the work

The best results is achieved through motivated
partners
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Monitoring market and consumers - examples
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Danes - average intake of whole grains Number of whole grain logo products
per10MJ) DTU (2007, 2014) Danish Cancer
Society (2019)
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Monitoring market and consumer - examples
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Knowledge to Consumer behavior
Whole grain logo Look for the logo when
buying products
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——Kendskab til fuldkornslogoet ——Handler efter fuldkornslogoet
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. Logo recognition* Buying behavior **
64% (of the public) 80% (of the public)
82% (women) 86% (women)
* Megafon — the number of Danes recognizing the logo Sources: Nielsen Company, 2009-2013; YouGov, 2014-
** Megafon — Danes saying they look for the logo when 2018 og Megafon, 2019.

buying products
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~  Consumer behavior surveys
. -Howdo they perceive whole grains?

= _ Whatdo they already eat? (where can we add WG?)
Y - Perception of logo and whole grain products

What do they look for when buying products?
Explore food trends in the society

Perception of whole grains and fiber

- Knowledge to whole grain and prevention of lifestyle
diseases

. - Preferences regarding consumer packaging, to-go food

- . - Preferences regarding glutenfree, vegan and sustainable
g food
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Fr— - Men under 30 years of age

= - Normal weight, physically active

- Intake of alcohol below recommendation
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—_  Profiles — consumers who eats the

- _ least whole grains?

- Only 6% of the Danes eat below 25 grams of whole
grains per day.

-

7" _ No differences between men and women.

S

_ - Persons with shorter education level

. - Alcohol intake above the recommended.
. - Also smokers or former smokers.



Whole Grain Logo products sales volumen (kg) (2019
Flour

Breakfast cereals
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~ * Monitor from the beginning
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-~ 4 tups — monitoring

= * Be sure to use the information you get from the
consumer surveys

» Make follow-up on the results an integrated part of | @8
the work within the partnership Ry
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Part 2: Effektive communication

- Create awareness about whole grains, whole grain
products, health benefits and the partnership/the
individual partners

« - Make people taste whole grain products and a get a
’ preference for whole grains



"% The Whole Grain Logo

Flour, flakes, cracked kernels and rice

- 100% whole grain calculated as product dry
matter (%DM)

- At least 6 g dietary fibers/ 100g

Bread and bread mix

- 50% whole grain calculated on dry matter and
30% on QUID

- At least 5 g dietary fibers/100 g. No more than:
- Sugar 5 g/100 gram

- Salt 1 g/100 gram

- Fat 7 g/100 gram
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. Materials
= ~ Consumers

Recipes

Flyer

- Colorbook i
Aktivitetsbogen kan ogsa bestilles,
- So n gs Opskrifthaeftet kan bestilles og Brochuren kan bestilles, men kan men findes ogsa oniineiog kan
hentes her.

findes online her. ogsa hentes online her

" Professionals

;ﬂ - Craft bakeries — "education”

-

® .
B . - Store “students” — "education’
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Hvad er fuldkorn Om Fuldkorns- Opskrifter Bliv Fuldkornspartner Viden og materialer PR og nyheder
partnerskabet
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@ mandekogebogen.dk
DIN S@GNING PA "FULDKORN" GAV 13 RESULTATER:

Fuldkorn: den
skjulte smagsgiver

Kaerlighed til
fuldkorn: 3
sommerfriske
sommersalater

Nemme grovboller

\ Fuldkornsboller

Sadan bager du
med fuldkornsmel
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4 tips — effective communication




THANK YOU



http://www.fuldkorn.dk/
mailto:rikn@di.dk

