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• Slovenia has a very low unemployment rate 
of 4.1%

• Market is hit by 3 megatrends - digitalization, 
automation and sustainability

• Talent Market is flooded with Generation Y 
(born between 1980 and 2000) 

• High intensity in rebuilding  companies after 
Covid-19. 

• The number of registered legal entities 
(Construction Industry) with standard activity 
is 21,765 representing a 10.9% share of the 
Slovenian economy, excluding public 
administration

Market overview
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What is an 
employer brand?

3



4

Why Does Your Employer Brand 
Matter?
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Recruiting

Workforce Retention

Employee Referrals
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Building Your Employer Brand

Reinforcing your employer brand by:

• Creating creative job ads with EVP

• Proactively responding to every candidates

• Offering benefits that attract construction employees
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Tips to improve Employer Branding in 
Construction

Invest in Video Content Connect Your Content to an ESG

https://www.youtube.com/watch?v=-ssYPIxsom0

https://www.youtube.com/watch?v=-ssYPIxsom0


7Adecco.com

Attracting talentSTUDY CASE

X

https://www.adecco.si/drugi-tir/

https://www.adecco.si/drugi-tir/
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Today, people are the most effective Marketing 
channel of your Brand.

Davide Scialpi
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Long story short, we've got more than 
22 years' experience in the recruiting 
game in Slovenia. In that time, we've 
merged, acquired, and grown our way 
to becoming a global staffing leader. 

The name "Adecco" itself actually came 
about in 1996 when two of the world's 
top staffing firms, Adia and Ecco, 
merged. And while we appreciate our 
history, we're much more focused on 
the future – ours and yours …
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